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Publix ,Theatres Corporation, Paramount Building, New York, Week of May 7th, 1928. 


NKER PRAISES FILM INDUSTRY 


TH DEFYING GAMERAMEN 
WRITE NEW THRILL EPIC TO 
STIMULATE BOX-OFFICE-TAKE 


men” Film-Story Places Newsreels For- 
ever in Headline Position on Any 
: Theatre Program 


new star box-office performer is risen forever, for your programs! 


jute the newsreels! ! 


\d a double Admiral’s-salute for Paramount Newsreel!! 

ter the first twenty-four hours of world excitement, when, the 
ren” landed at Greenly Island, the attention of the whole world 
i from the brave German and Irish flyers, to the struggles and 
, and ingenuity of the news-reel’ photographers who were fight- 


ath and destruction to get to 


flms, so that the world could get a “close-up look in action” 


s screens of the country. 

Real Screen Drama 
h the trans-atlantic flyers in | 
ative safety, the world| 
| had turned to the scores of 
reel men who were defying 
ame terrible weather that) 
aced the “Bremen.” Hun- 
of thousands of dollars were 
on airplanes, special trains, 
s, dog-trains. Hundreds of 
nes, pilots, runners, signal- 
telephone engineers and dis- 
ing agencies had a part in 
omantic adventure that the 
ig of the “Bremen” caused. 
all of it pointed first, of 
e to the circulation figures of 
newspapers, which almost} 
ed in yolume for nearly two) 
and next to the screens 10 | 
n picture theatres. 

Appreciate Realness 

over the United States, no 
t what else was the attrac- 
at the theatre, the close-up 
es of the flyers got the big- 
ipplause. The public appre- 
| the news-reels as never be-| 
‘Every newspaper in the 
carried stories and pictures 
were taken by the news-reel | 
‘(ineidentally, Paramount 
ed the world, getting two! 
s thru to civilization nearly 
urs ahead of all competition) 
praised the daring of the 
graphers who made the pic- 


longer is the newsreel 
ly” a ten minute subject on 
theatre program—something 
cut when time is needed to 
organ soloist have an added 
e, or a slapstick comedian 
1inglorious actor take | 
er bow. It’s one of the} 
nportant units of entertain-| 
—something to YELL about) 
vertising and publicity. The 
eel now is a public necessity. 
ictures in the newspaper are 
lifeless’ but your newsreel 
the “life” and action that 


Showmanship 
re, the shownman who} 
nd abreast of the times, | 
‘ises the newsreel. He has 


by card, listing all the im- 
ut Subjects, and he does 
his newspaper ads. 
@ newsreels furnish 
quick “shot” on a 
ject, the wise show- 
ones to the newspaper 
gives him a few inches 


newspaper and 
the scoop. He 
free, ticket-sell- 
live-news-story 


i 
' 
| 


Greenly and return to civilization 


| 


a theatre manager needs ‘‘time’’ 
on his program in order to quickly 
“turn over’ the crowds in his 
theatre, he’ll probably ‘‘cut’’ down} 
on anything else but the newsreel. 
Many of the large theatres are 
now. buying all of the newsreels.| 
in order to be sure they get all} 
of the live news-subjects, so im- 
portant has the newsreel public 
interest become. And of all the 
companies, of course Paramount,| 
with its gigantic resources and | 
super - distribution organization | 
and crack-news getters, is leading | 
the field. 

Emanuel Cohen, editor of the 
Paramount Newsreel has author-| 
ized the editor of Publix Opinion! 
to announce that Publix Theatre| 
executives and managers are in- 
vited to telegraph any live news| 
tips to him on big events of na- 
tional, state or local importance. 
His cameramen in every corner of 
the world and particularly Publix 
territory will endeavor to film it if | 
possible, or if sufficiently interest-| 
ing. | 

The public has always appre-| 
many 


ciated the newsreel, . but 
showmen have failed to take 
cognizance. However, “them days 


is .went forever,’ now that the 
“Bremen” triumph has been reg- 


istered. 
ny fl | 


PUBLIX BOASTS 
ONLY WOMAN 
MANAGER 


Mrs. Iona M. Redden, 
manager of the Publix Lyric 
Theatre, Dover, N. H., on 
May 1 celebrated her nine- 
teenth anniversary 45 the 
leading theatrical personage 
in Dover. 

She is one of the very few 
women who have under- 
taken the managenient of @ 
motion picture theatre and 
in the time that she has held 
this position she has made a 
very commendable record. 
The latter part of 1927 she 
won a silver cigarette case 
awarded by Jack Mulhall, 
First Nationa 1 Pictures 
screen star, for the best ex- 
ploitation of one of the pic- 
tures' he starred in. An 
article dealing with her 


career will ‘shortly appear in 


Alabama 
from the world famous Jesse 
Crawford’s own specifications! 
It is the equal of the greatest 
of all instruments—and supe- 
rior to the remainder!! 
Wimpos, your favorite radio 
and recording star, plays it 
for you! 
instrumental resources of a 
250 piece jazz or symphony 
orchestra answer his talented 
and artistic command! Re- 
quest your favorite melody, by 
sending him a postcard. 


JAZZ 


"EM 


UP CATCHLINES! 


Institutional Thoughts For Use In Trailers, Ads & Posters 


The Great Pipe Organ in the 
Theatre is built 


Elmer 


At his console, the 


In luxury, convenience, com- 


fort, architectural beauty, and 
rich investiture, YOUR OWN 
“MINNESOTA THEATRE” 
—one of the greatest in the in- 
ternational group of Publix 
Theatres, is unsurpassed any- 
where in the world! 


THE BUFFALO THEA- 


TRE ALWAYS gets the first 


choice of all the best motion 
pictures and stars from all the 
studios! 


We want you to constantly 
expect the best and most from 
the Minnesota Theatre! You 
won’t be disappointed,—ever! 
| You don’t even need to know 
the name of the star or pic- 
ture, or stage event! You 
CAN safely take it for grant- 
ed that YOUR “MINNESOTA 
THEATRE” has the best show 
in town—this week, next week, 
and every week. WE GUAR- 
ANTEE IT! 


i 
NOTE: Use the foregoing institutional 
“shots” as adaptable to your needs! 
Mr. Katz wants you to send Publix 
Opinion any institutional copy of 
your own, so other theatres can 
have the benefit of your brains, too! 


all you have to do i 


the American Magazine. 


department when he’ 


CALL THE POLICE 
TO GET ON PAGE ONE! 


What.a Cop is “Dinkey” in Frank Cambria’s “Bowery Follies.” 
s to let him be a Volunteer Member of your Police 
s in your town, and watch the newspaper | Wisely. 
photographers get him. 


No. 2+ 


IS PUBLIC 
SERVANT 
SAYS KAHN 


Praises Paramount-Publix Heads At 
Convention For Wisely Administering 
Powerful Force In Civilization. 


The creation of an art-industry 
‘in complete harmony with the 
“spiritual and material dualism” 
characteristic of modern America 
should be the aim of motion pic- 
ture makers'today, Otto H. Kahn 
banker and art patron, told as- 
sembled Paramount Famous 
Lasky Company and Publix Thea- 
tre officials at the corporation’s 
annual convention in Washington. 

“The movie,’ said Mr. Kahn, 
who was presiding officer as well 
|as principal speaker at the ban- 
iquet, “has opened up for the plain 
people, and indeed for people of 
all stations, new worlds of knowl- 
‘edge, interest and variety. It has 
taken the average man and wom- 
an beyond the confines of local ex- 
perience to reveal to them the 
wonders and infinite potentialities 
of the greater world. 

A Liberating Force 
It has been 
y a great liber- 
| ON LEM, ating force 
Wes both for the 
joing minds and 
; emotions of 
far the people. In 
its essence 
and, I hope, 
and believe, in 
its ultimate 
: practical de- 
velopment, the movie is a fifty- 
fifty dualism of business and art.” 

Other speakers at the banquet, 
attended by Paramount sales rep- 
resentatives and department heads 
from all parts of the Hast, were 
Secretary of Commerce Herbert 
Hoover, Secretary of the Navy 
Curtis D. Wilbur, Senator Joseph 
Robinson of Arkansas, S. R. Kent, 
Paramount's general manager, 
and Adolph Zukor, president of 
ithe Paramount Famous Lasky or- 
ganization. Vice-president Dawes 
was a guest. 

Astounding Progress 

Mr. Kahn’ declared himselt 
much impressed by the progress 
made by producers within the past 
few years and full of hope for-the 
future of the ‘‘art-industry.’’ 
Barly mistakes and a tendency to 
‘guage its product to the broadest 
and most elementary popular ap- 
peal he blamed on the industry's 
youth and the necessity for build- 
ing without experience. 

“TI believe,” he said, ‘that this 
phase is passed and a new era is 
dawning. The financial position 
of the leading concerns is now se- 
cure beyond peradventure. The 
eredit facilities at their disposal 
are ample. Their securities have 
a ready market. The public taste 
has advanced and become more 
discriminating. 

Leaders Are Builders 


“he leaders of the motion pic- 
ture world,” he _ said, ‘have 
brought a new means of recrea- 
tion, education and enlightenment 
into the lives of the masses, 
broadened their horizon, stimu- 
lated their interests, ministered to 
their emotions, and enriched their 
leisure hours. And they are the 
architects of a new, genuine and 


And |characteristie American art. 


“They have used their power 
They have been firm in 


(Continued on Page 2) 
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IT TOOK W-O-R-K TO GET THESE FREE DISPLAYS: 


But they sold tickets—and didn’t cost the theatres a cent! Many Publix theatres are developing crack window-tieup men fromm 
sonnels! Thus showmen are being developed while the black figures keep away the red on the weekly box-office statement? 


poevahapeitedeesemasrecemmnteriaer 


Photo No. 1: Charley Taylor, of Shea’s “Buffalo” broke this window for Corinne Griffith’s “Garden of Eden,’”’ by merely borrowing the costume from the ¢ 

store and giving him a good idea. (Photo No. 2) And he got this one just as easy. (Photo No, 3) And it took an hour to talk this stunt into an actuality, 

4) Of course anybody could get this, if they worked it right. (Photo No. 5) John McKenna of the ‘Imperial’ at Charlotte, N. C., woke up his town with this, (1 
“Just an old saw,’ but the old-gags still get the best publicity. 


*, 
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USED RADIO (62 GRADUATES FROM PUBLIX |PAYE STAMPER'S YOUR STUNT 
TO HELP SELL MANAGER’S-SCHOOL FINDING | SWANEE Moon’ eae 
FILM SUCCESS AS THEATRE BOSSES 2" Sr ] 


| Publix, “‘Swanee Moon,” you'll get see often as ge iy. 
a large helping of the musical hits a ne isiry Ne entra 
. Perrin used f that for nearly fifteen years made | tO" OF the eat A 
n nyt sé ”? : vag r 2 y iH} 4 

Stine station in a at-| Seventy-five graduated from three schools” and only thirteen | $5 50-a-seat possible for Flo Zeig ton they will beam 

teen-minute a] to give the uit show business ar as space pe 

listeners-in an opportunity to hear q , that they will 

how a picture program was cued SWS RE REN, ede ep o deme 

é incidentally yr is " ‘ : 8 otficiais the go 

ei fi pete £: the Keen gratification of the three years’ record of the Publix he et 4 complished, ag 

Rose Mari a 1e iz f ie ; hed, 
ling Theatre, Greeley, Colo. For Theatre Managers was expressed last week by President Sam . ngs ‘hunch to ot 


Serre casaonsnmnsnaasees! 


| 
‘ 
B 


Perrin took his unseen Kaiz, following the announcement by School Director Jack Barry thi ’ : from green a 
‘thi nd Meme eC j r +} 75 J : * : ' rect ex 
ence through the News, Comedy,; out of the 75 graduates trom the three schools, 62 are suc : . 
Solo, and feature picture which in| holding down important jobs as managers or assistant mar 
this case was ‘“Rose Marie. 


necnieeteesepussactsessensanassnnasnananauent 


sosetercscsnstestonsyercisrsscerseessasssensnsanasesusnneen 
soseesesticsonsticsnsessntasssenssenan 


Enormous f 
ed is possible 
; co-operation 
recognition in theatrical fields other than management, such as i : field, with £ 
advertising, or film distribution. : ; “as Publix Opin 
: » bale a | that the pu 
The graduates have been placed in theatres from Brooklyn t faa vanity The P 
Seattle and from Rhode Island to Australia. - ling Budget . 
’ . Managers or 


theatres. In some instances, graduates have been given 


csanassssssssasssnamsassssssaness 


Phe Pips ite hye Here is the complete list: " So it son 

along to tf his 5 30 i you 

description of ho rogra s Name Theatre City 2 : ™ roe cay A. u're 

cued—and. this little stunt als Bdwin Adler ...:.:...Howard ..-. , j Atlanta Ry le ot 1er te - 

I © sel I ictu O % i y lace Allen’........Loew's Palace........ indiana pe officials know 

heqped +0 a ae ooh Vv. R. Anderson......,City Manager Mee@iin ois vo... e srunswick, } a lot of hay i -~ 

cusmncayd A. M MANSMOT 420 s6555.. i McA lestet vie Ia . aaah ; 
Arthur Baker .« Denver iad Denves Cat : : Opi 


LINDY’S MEDAL =| 2omen. barber" “c-oloy anmiger Pee da es ah ~ F Pie cues cae 
Pierr Tee : ; Norfolk, V: yen 4 qi! 
LURED CROWD. (i2ic: Stocker: 21. Sotrmpra neta, Maas: ‘ Sovlenges 


Herbert Chatkin Broadway b-)'5 uncil Bluffs C 
NAA Jc SAM EON i c. Conner .Capitol ep i Concord, N Hi 5 }| that Mr. Zukor 
Instead of hiring a hall in/£. S. C. Coppock..... Pema SE dk blald es ay San Antonio x Mr. Dembow ’ 
Mv COtted sus gas : 
} 42434 : pia se Cowmbu fie g j Solumbu Dave Stamper for fifteen years 
Charles Lind bergh has been SIV") > oe. Doblinw sees 5 ot Wits yn, I #& has written most of the good ; 
ing them to admiring relatives as ein? casa ogi N Ca ct aloes ....+., Birmingham, Ala.| music for Zeigfeld Follies and ei 
ancakes Mer oy le z of | A PouPrmet ye ook ooo WN EE ast PR ails ole ea ; 7 reles < : R : 7 ; 
keepsake i Me es Ro} bibehicr i Harold Garfinkle .....Midway... Srookivn, N. Y. | other Broadway shows. Now he an er ‘ 
the Rialto Theatre, Denver found | 5 oy ort Gillam Paramount Advertising .. tzger, N. ¥, City | belongs to Publix, body and soul, - 
T c @ or} YY - ike ‘4 ; : r 
Mrs. S. E.) Louis Goldberg --.---.O ¥m } \ I j}and you can tell the readers of 
: tr aver and ra S > wa. ATTISON ...-. e* one seer Hees’ ° . sg ; Xi . = > 
ox ripe is coy lg hain ch Hobby «fampa HB ae EE j i . Ate newspapers and cheer ‘em (Contiiacea 
90SSeSSOr OL one of the dar- Ror Helms aaa i Strand... : oy ; », i up Story in P.O. number 19 ont Te 
snune fiver’s 1edals Pa of mig Z Stan sits : 
oung flyer’s medals. In faet we strand { p 
ung 5 } Hal Ho ward Teka: Hoy : confirming: the 
Graham Jeffrey -- “a o phgheb Pi rks ga dithy eld and Shubert productions. |, : ct 
/ Kahn ~riome ice Advertising. .. Ve . ah Rear unetfons 
nedal awarded by | Fred. Kislingbury -- Le Paramount , Geanoce, | rave Staniper, who for. years has and 
' Chal .|O’Ferrall Knight .....Michigan oi (aloe ave lbeal ea Detroit ; created the hit tunes and lyrics stained from 
ronautics nat p a e, Olemnpis - ” ° N s 
Aeronautical nam George Labi Olympia. bial New t.|for most of the Zeigfeld Follies lof propaganda 


“i r ~ ¢ - A 
Homer Le” a srauemy BOOT s 94 oe : Austin g] s bi . snot yi 
Hornid Le Valley... sBrosaway aun) DfT Newburgh hows ut who ecently con They have : 
They have 


entz borrowed the medal, had | wimer Levine Des Moines......... ; Des Moines, Ta. | tracted exclusively with Publix 
Walter Lioyd tity -.. -Bub- District MANAGER 5 050 dyes os Jacksonville Fla offers his first effort for I ublix in } ue 
: ; (Rapier! one Pierce Sir poet Misha fobs eoelida Mexico City, Mexico | this show edifice on the” 
production in the newspaper, and|Carrol MacPike .. -oeltiviera, Omat b 


v 


which to keep his medals, Colonel 


area nat sntsnasnnsnnsnnareharsrsnnscsssasseneesestent 


veneers mere yen TTT, erpererrsrrereterereressesrsre reer rere Tey 


ee 


 orraneiitenasasesessanosasarssocensoecseanseeee 


had presented 


reveeyr re reer eS 
ween setht te ieeestommnensesssen 


merece of Ameri 


both sic photographed for. re- 
ha, Nebraska 

piss : Malphurs J 2st Palm Béach, Fla And in writing them he 1 and solidity 

. u “y a1 n splay bat oy alac alte » pits ; pos é & 1as bs 

then put the medal on display ™ | 41 Mason ait . Dallas, Texas | ‘‘out-Zeiggy’d himself,” as they “And they 


, tw toh gdvertise the e | Robert McHale Sez ba acel op Seattle, Wash. }/..,, . “nr hb: 

his 10009) Eee ee de cyt | John MeKenna »Imperial baby 4 rlotte, N. c.|54¥, On Broadway Underneath |eonfidence and op 

reel subject 40,000 Miles with| J. M McKoy ~City Manager .-.+»Macon, Ga.| The Swanee Moon” and “Blame ‘De acy . 
. i ; Mille , Strand /Pawtucket, R I iW erg wae mc 

Lindbergh. Naturally it received | , gc Ai jap! City Manager Lpeotienes hy aed ye . It, On ‘7 he Moon are both his |}, \ er 

a ereat deal. of attention and) Gc > Nevin .,Great Lakes iy ae fad wits aiteaio: MY. jo coe Future Publix shows will |'™8 jealousy 

se eg aig if me La in sSuburban Theatres... ...,..1.....New Orleans, La.| Contain additional evidences of |other usurp 

, 1 materially : vertis q “4 finited . $ 3 gs Hy ‘ | oe. s : 

helped materially to advertise the j ‘ ,Wnited Artists.... i .. Seattle, Wash, | Mi Stamper’s genius as fast as he lit with wa 


Gt ys ea Hitt wotate. 4 . Read a ¢ 
Fred Plessner raing, can turn out the material. ‘ phy 
' nation that © 


Norman -Capitol..,.+... oma City, Okla 
| Walter Rose id ainiaeR PAGE ip op! e's beve secs. Brockton, Mass 
? |tunity ate 


metgsqesenssert 
wo sacssnonavesasaneeseronsreeesearevenssess 


Lindbergh subject on his program. 


VOR Andrew Roy .... ferns ie ht ge di AIA 9 iat Mia aide allay ge Tampa, Fla , 
-W : | Roy Slentz «Victory i oh eh dala AN ; enver, Cola . 
Patrol agon is Ployd Smith ...,. MMR ROR S25 ee Wild aa _Memphis, T Unit Stage Managers in being f ( 
liverett Steel... Georgia. Be MEP Ah Atlanta, Ga. | “But iat 
Beery Ballyhoo) couis stein ‘Roosevelt. 0... Ti Me Vihew aries sitar » in 
it, K. Stonebrook Loew's Valencia u¢. Baltimore, AS an experiment, a stage m: must be care 
Rea TE | Joseph Walsh '....4+..Publix Home Office. VaNew York City | goon ced : it, a stage man y : 
| Harry Wareham ..,...Marhattam, .- 0... c eee b beds dane Manhattan, Kansn« | 28°? Will travel with each of the restraints, 
1V. Ly Watking.... heh bo ge ae Chattanooga, Tenn. | "ext six Publix unit shows He |asked no 
. = us fo A iscard | George Wats ~ zarden—FPamily D: ‘ my ri] sh dale diesl 
cellent use of an old d ! sie ded Ei pet Lhd pond 3 am WSS: ee ’ ‘ tid ; nave complete information | ment. 
patrol wagon to agvertise Wallace | poss W. Wiegand..... Minnesota Minneapolis |" authority as to his own show, 
Beery and Raymond Hatton in | John T, Wright sParamount Office WSidney, Australia i will be equipped with eom ‘ 
“Partners in Crime” at the Publix. The fourth session of the Publix Theatres Training School for pao e knowledge and information authority 


about the show ahead and | f 
‘ 1 POT EN pay ag f ad z yehin aiv fleld a 
Queen Theatre, Galveston, Tex | Manavers started last week. him on the cireuit ' 


Sea a ae eerrresereiwercre-ssieenssetaresroransevaresenmrest sean 
raperessatitecessatureasnensceeserentasesassresce! 


ener ES 
siadecsoversaateerssaeee 


Manager EB. EB. Collins made ex 


7 


PA 
fo 


ery facility 
nterest and 


R. H. Burn- 
duction are 


lix Worth Thea- 


fex., jointly 


|states Byron B. 
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| THIS WILL SELL YOUR “SERVICE” FREE! 


Read the ad and accompanying story carefully. 
Then repeat the stunt. 


‘these marvelously trained ushers : 


p 
© When you v 


lied by World-Herald Want Ads. 
é Riviera Theatre your fire 


delightful impression will be given you by those 


_ fine young uniformed theatre attaches. 


The Riviera Theatre Menagement 4 
_ through The World-Herald for men for their — 
staff who have possibilities for future advance- 
meni—out of more than 3,00 applicants from.” 
their World-Herald Want: Ads, 50 yourg men 
who have possibilities of becoming theatre 
managers were selected. : 


bea 


Moral—If you seek help—pat a World Herald 
Want Ad to work for you. Results are cervain! 


Tho certain smart writers poke fun at Publix ushers. and 
service, they are merely insulting the intelligence and desires of their 


readers. 


The public generally, is highly pleased by the well groomed, 


courteous and’ 
may be isolated instances of 


Sell your 


attentive service in Publix theatres. 
“service” that is overdone or obtrusive, 
| put in most cases the facts are quite to the contrary. 

‘service’? idea to the public. 


Of course, there 


It is one of the most 


valuable institutional advertising thoughts in your list of possibilities. 


Do it on the screen occasionally, 


kind of special service our Publix staff is always 
and one that costs nothing but gets a cam- 
three full-page and half page FREE Newspaper dis- 
is illustrated in the ad reproduced herewith, in the case of 


patrons. Another way, 
paign of two or 


play ads, 


with a 2-frame trailer, describing the 


anxious to give to 


the new ‘‘Riviera’’ Theatre, in Omaha, as part of the theatre opening 


campaign which was planned and 
Publix Opinion., Newspapers 


executed by the present editor of 


are anxious to get practical ideas that 


will exploit want-ads, which are the most profitable sources of revenue 


a newspaper has. 


play promotion space’’ to want-ads. 
community is familiar with Publix usher 
and appreciated. 


ushers are greatly admired 
What better ‘‘eye-catcher,’ 
exploiteer who is trying to get at 
All he has to do is 
with our usher personnel. 
sees a Publix usher, 


sociated in mind with Publix ushers, 


That’s why every newspaper devotes sO much ‘‘dis- 


Now in every town, the entire 
deportment, and Publix 


, is there for a want-ad medium 


to tie up his wan 
Then every theater goer W 
will have want-ads indelibly and constantly as- 


because you can permit your 


favorite newspapers want-ad promotion manager to say that ‘‘These 


splendid young men of the 
recruited thru 

It’s a sensationally profitable 
doing the newspaper a big favor 

The more they boos 
they make their own ease! 
you have registered 


All you have to 


him the facts outlined above. 
the chances are 
ur screen. 


Theatre, were EXCLUSIVELY 


the medium of DAILY WHOOPEE WANT-ADS. 

idea for the newspaper, and you’re 
to give them the idea! 

t the ushers and your theatre, the stronger 
And you profit because without any cost, 
a big smash publicity campaign that effectively 
sells the ideals of Publix “service.” . 


ne, as you see in the illustra 1 
ay A ao is show this picture to the man in charge 


tion, so it can be done 


If he thinks he’s 
his competitor won't. Don't 


It isn’t necessary, and the idea 


wspaper unless they use illustrated 


quarter, half an 

is for the newspaper.’ 
“Publix Opinion”’ W 

above idea thru. 


Theatre Cooling Plants 


‘In the near future hotels, 


|homes and auditoriums will be 


r refrigerating aD- 
paratus to keep them comfortable 
in any climate an¢ in any season, 
Buchanan, an ex 
theatre builder for Publix 
“AIL conditioning Mma- 
far more simple than 
steam heat ing 


equipped with ai 


The bigger 


ants to receive examples of how you carry 


the smash, the better it 
the 


arch SU IU 2 ae 
plants,’’ says this expert, who pre- 


diets the time will come when cool- 
ing equipment will be just as es- 
sential to a building as heating 
apparatus is today. 

Probably no seience has ad- 
vanced as rapidly as that pertain- 
ing to ventilation and refrigera- 
tion and this advancement is due 
to the use and development of air 
conditioning machinery in the big 
motion picture theatres. One con- 
eern, Publix Theatres Corporation 
has invested over two and a haif 
million dollars 
ratus for fifty 0 


CO - OPERATION IS 
SUREST WAY TO 
SUCCESS 


“Co-operation is the only road to 
success,” says George Shivers in 
this week’s “Rivoli Spotlight,” the 
breezy little mimeographed house 
publication of the “Rivoli” theatre 
in New York, which is managed by 
Larry Shead. 

In these days of great industries 


and developments it is hard for a. 


man to succeed alone. The days 
are past when everything depended 
on one man. 


It is true that the success of an 
organization can be ‘entered or 
built around one man, but without 
the co-operation and good-will of 
his fellow men, his accomplishments 
would be small. 


Co-operation is the biggest factor 
in any successful enterprise, 


whether it be in the office, shop, 


athletic field or theatre. 

You will find abundant opportu- 
nities in any field where there is 
suecessful team-work. Right here 
in our own organization you will 
find a good example of this. If 
you will look back at the past you 
will see many instances of success- 
ful men who attribute much of 
their success to the co-operation of 
others. But the efforts of these 
men who were willing and gave 


their best to help someone else, 


were not in vain. 

They were bettering themselves 
for positions of responsibility, for, 
after all, we must help others-to 
help ourselves and be able to take 


instructions before we can give 


them. : 
Now men, we have many oppor- 


tunities before us, so let’s all work 


together for a BIGGER and BET- 
TER Rivoli. 


The Executive 


(A Quotation from “The Man 
Nobody Knows,’ by Bruce | 
Barton.) 


Of all the disciples Simon 
was most noisy and aggres- 
sive. It was he who was al- 
ways volunteering advice, 
forever proclaiming his 
staunchness, his courage and 
faith. One day Jesus said to 
him, “Before the cock crows 
tomorrow you will deny me 
thrice.’ Simon was indignant. 
Though they killed him, he 
cried, he would never deny! 
Jesus merely smiled and that 
night it happened......a les- 
ser leader would have 
dropped Simon. “You have 
had your chance,” he would 
have said, “I am sorry but I 
must have men around me on 
whom I can depend.” Jesus 
had the rare understanding 
that the same man will usual- 
ly not make the same mistake 
twice. To this frail, very hu- 
man, very likable ex-fisher- 
man he spoke no word of re- 
buke. Instead he played a 
stroke of master strategy. 
“Hereafter you shall be called 
Peter, A rock).” It was 
daring, but he knew his man. 
The shame of the denial had 
tempered the iron of that na- 
ture like fire; from that time 
on there was no faltering in 
Peter, even at the death. 


Boost your patrons, they who 
spend : 

Coin, your pictures to attend, 

‘Boost the street on whidh you’re 
dwelling, 

Boost the show that you are sel- 
ling, 

Boost for every forward movement, 

Boost for every new improvement, 

Boost for Publix as you labor, 

Boost the stranger and the neigh- 


potlight.” 
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BATHING 
BEAUTS 
> HIT 


Nate Frudenfeld, manager of 
the ‘‘Capitol’’ in Des Moines, regis- 
tered an 8-column picture layout 
nearly half a page deep, on Frank 
Cambria’s ‘‘Merry Widow Revue” 
by taking all of the chorinnes over 
to the newspaper office and in- 
troducing ’em to the editors and 
photographers. What made it a 
picture stunt was the fact that the 
girls were displaying the 1928 
styles in bathing suits, borrowed 
for the occasion from an enter- 
prising merchant. One of the girls 
was ‘‘Miss Minneapolis” in last 
year’s Atlantic City bathing beauty 
pageant. 


NOW BUD IS 
FAMOUS 


Bud Gray, advertising manager 
of the ‘‘Metropolitan”’ in Boston 
staged a radio show for the Bos- 
ton Transcript, and the photog- 
rapher shot a ‘picture of Bud at 
the Mike as he sold the show to 
listeners. 


CHARLEY TAYLOR 
CRACKS NEWS 
PAGE WITH UNIT 


Charley Taylor, Advertising 
Manager of Shea’s “Buffalo,’’ who 
seems to be the circuit’s most 
consistent getter of windows, news- 
and-picture-publicity, and ticket 
selling stunts landed a 5-column, 
quarter page news-picture layout 
with proper cutline credits, on 
Agnes Helliwell, who won Buffalo’s 
Publix-Opportunity Contest last 
year, She took the whole unit 
show out to a home for crippled 
children, and entertained the kids. 

The Publix Circuit is greatly in- 
debted to Mr. Taylor for permit- 
ting his stunts to be published for 
the benefii of the rest of the cir- 
cuit. He’s a hard working gent, 
and as modest as they make ’em. 
He sends his stuff in regularly be- 
cause he promised us he would in 
order to help other theatres. Any 
other theatre man who pulls a 
good stunt but neglects to send it’ 
in to the Publix Opinion, is merely 
depriving some other town of the 
idea,— and laboring under a sense 
of false modesty. 


HOT SHOTS FROM| 
HOLLYWOOD LOTS 


—By ARCH REEVES © 


HOLLYWOOD, Cal.—May 7— 
Albert A. Kaufman, formerly in 
charge of Publix-Paramount thea- 
tres in London and Paris, and who 
for years previously was assistant 
to Viee President Jesse L. Lasky 
as film production head, has again 
been assigned to assume charge of 
studio affairs, under Mr. Lasky’s 
direction. 


Nora Lane, who played opposite 
Fred Thompson in ‘Jesse James’’ 
will do it again in ‘‘Kit Carson.” 


Clive Brooks, Mary Brian and 
| William Powell are to be starred 
jin “The Perfumed Trap,’ from 
Richard Washburn Childs story. 


Paramount long term contracts 


‘have been signed by Mary Brian, 


Chester Conklin, Lane Chandler, 
and Vie Miller, the ace camera- 
man. : 


Billy Dooley, the comic sailor in 
Chriscy comedies, has been sewed 
up for a long contract. 


—Rowland Lee and his cast for 
“The First Kiss’ are filming much 
of the sea-stuff at St. Martins, Md. 
The story is Tristam Tuppers ‘The 
Four Brothers.” 


Norman Kerry js to play op- 
posite Pola Negri in. “Fedora.” 


Sell Your 
Stage Show 


Vol. IT. 


Publix Theatres Corporation, Paramount Building, New York, Week of May 7th, +1928. 


“THE MAN WHO DOESN’T MAKE MISTAKES IN THIS BUSINESS DOESN’T MAKE ANYTHING, EITHER FOR H M 
HIS EMPLOYER! THE POINT IS, THINK IT OUT CAREFULLY AND DO SOMETHING.” —s.i KATZ 


ROUTE OF PUBLIX UNIT 


\ a 


FOR WEEK BEG. MAY 


Vol. II, Publix Opinion 
Theatre Opens UNIT ' 
Olprepie Ri kk. ay ee Seeing Thin, 


1 ett 
pianist, also out after New York. erage: Sema a ory Far * 
Unit No. 31 GALLOPING ON: Be- Wasktnaton Enews Malaas papbe BR cic F 
ginning with Detroit engagement,| ) i; a outa Camuct 
Robert Cloy, tenor, replaced by|2@*Umore .. iplinrsa:- 
John Griffin. Pittsburgh ... ae ew's been 
Unit No. 25 DANCING FEET: Be- fires on ew’s State 
ginning Minneapolis engagement, in ait 
Betty Conroy replaces Alice Finn Che stir a 
in the ballet. Martha Vaughan, vs oe . 
Nita Rosso, Alice Swanson, Kiki| Colum nt 
Tallas, Jean Saphaara, Betty Con-| mdianapolis . . 
roy and Ina Korsch close in Los| St: Louis . 
Angeles. 
Unit No. C-1 LEAP YEAR afew Chicane 

: Vv advised Ear 
-precnailigeall ya we in New Or-| Chicago ba Bi wats Steps and Steppers. . . 
leans, it has since been arranged Minneapolis cn, Ae Fa ra Milady’s Fans. . 
that he will remain for Birming-| Seattle gd Ce hs De Eee Snap Shots. 
ham and Atlanta. . TRO Wis ews Fast Mail. . 
Unit No. 21 RUSSIAN REVELS: | 522 Francisco TRUM rs es ok Dancing Feet. . 


Unit Talent Changes 


File each note in unit show 
folders: 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Unit No. 37 SWANEE MOON: Be- 
ginning with Washington i City 

ment, John Griffin, tenor, replace 

by Charles Chesney. Saul Sieff New Haven 
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THE LITERATURE OF 
THE THEATRE 
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The motion picture industry, and show business gen- 
erally, is old enough to have produced a literature which 
is well worth the reading time of any one in the business 
whether usher or manager. 


There are hundreds of books dealing with the sub- 
ject of showmanship generally—and perhaps thousands 
which deal with that important phase of show business 
called advertising and publicity. 


Among these books, is “The Story of the Films,” 
edited by Joseph P. Kennedy, president of FBO, from 
a series of lectures given before the Harvard School of 
Business by Adolph Zukor, Sidney Kent, Sam Katz, 
Harold Franklin, Marcus Loew, Will Hays, Jesse L. 
Lasky, Wm. Fox, and Mr. Kennedy. 


Another is Terrance Ramsaye’s 2-volume authentic 
history of the business called “A Thousand Nights.” 


Still another is the book on theatre management, by 
Harold B. Franklin. 


Another good work is the 2-volume story of P. T. 
Barnum, which contains thousands of incidents that will 
furnish information and ideas for showmen. 


“The Advertising Handbook” by §. Roland Hall is 
another—and for that matter there are scores of books 
on the same subject which make illuminating reading 
for a showman. 


Then there is the immensely intormative and last 
minute-news book on Theatre Management by Jack 
Barry, director of Publix School for Managers, written 
in collaboration with Epes Sargent, former editor of 
the motion picture world. 


And the current trade papers. 


The showman who wants to make progress in his 
career should own all of these books, and perhaps a hun- 
dred more of similar vein—and know what’s between the 
cavers 


To be sure, much that will be read, will be and 
should be discarded because the information is either 
incorrect or obsolete. , However, the thousands of ex- 
periences of thousands of brilliant men who have made 
a worth while mark on the industry, are there for all to 
read who think they can run. 


week was corr 


for Omaha and Des Moines. 
advise later whether or not hé con- 
tinues with Unit. 

Unit No, 


Unit in Chicago. 
Unit No. 23 BLUE PLATE: As 
previously advised Myers and Han- 


will be added to this Unit begin- 
ning with Denver engagement, 
Unit No. C-2 RED HOT CAPERS: 
Janet Sisters will close San Anto- 
nio—will not be replaced. 

Unit No. C GEMS: Dennis Sisters 
closed in Kansas City—no replace- 
ment made for Chicago. Will ad- 
vise later regarding replacement 
beginning Minneapolis. 

Unit No. 21° RUSSIAN REVELS: 
Anton Terro and Emerson & Bald- 
win close in Des Moines. Will ad- 
vise later regarding replacement. 
Band No, 22 TREASURE SHIPS: 
Please disregard previous notice 
regarding Carlo & Norma. This 
act will continue with the unit. Al 
& Gussie. Blum, Chas. Bonnington 
& boys, ciose in Los Angeles. Baby 
Dorothy Johnson joins this unit 
in Denver. 

Band No. 28 TAKE A CHANCE: 
Beginning with St. Louis the Ritz 
Bros. returned to this unit. 

Band No. G TICK TOCK: Bernard 
& Rich join this unit in Minne- 
apolis. 


New York Fought For 
Moon’s Window 
Displays 


Last week Publix Opinion said 
that the easiest and most effective 
window tie-ups were the ones that 
were so carefully thought out that 
the merchants would fight or pay 
money to get them. The use of 
“passes” in getting. window tie- 
ups was disclosed as the ‘wrong 
way’ by the experience of half a 
dozen of the best window-getters 
in Publix. Just by way of proof, 
Russell Moon, in charge of’ Publix 
publicity for the New York thea- 
tres, comes along with a letter 
from the manager of a candy-store 
chain requesting enough addition- 
al ‘Speedy’ ~window _ stickers 
(11x14) to cover 24 more of his 
stores he had overlooked. Mr. 
Moon merely furnished the stick- 
er. The sticker, however, was so 
attractive that it sold merchandise 
for the merchant—and tickets for 
“Speedy.’’ And Mr. Moon certain- 
ly did not give out a pass —- a 
point, by the way, upon which 
most of the experienced and cap- 
able exploitation men take great 
ride. he bea 
“Publix Opinion’s” story last 

says Mr. Moon. 


A Re i Treasure Ships, 
Bie AF Mier Mikado of Jazz 


be gies Dian INU te Hands Up 


bi aia Sita GTS Hs Russian Revels 


San Antonio exas 
Houston .....,Metropolitan 
New Orleans ...... 
Leap Year Fan 
PROG <b ais ks Sees Rainbe 
*Indicates the issue of Publix Opinion, Vol. 2, in wh 
that particular stage production is listed. , 
“Rah! Rah! Rah!” lays off this week between Pitt 
Syracuse—‘‘Gems” between Chicago and Minneapolis ee 
between Minneapolis and Seattle—‘Blue Plate’ betwee 
and Denver. ¥ 


Sy 
Effective Friday, May 4th, admission prices at the Rivie 
Omaha, will be revised as follows: a 
Week days—Opening until 1 p. m.—all seats 25¢; A + 
m. to 6:30, 35¢; Balcony—6:30 until closing, 40¢; Lower 
until closing, 60¢; Saturdays—Opening until 1 p. m. all) 
Saturdays—1 p. m. to 6:30—all seats, 35¢; Saturdaysean 
seats, 60¢; Sundays—Afternoon and Evening, all seats, | ) 


The Coral Gables Theatre, Coral Gables, Fla., will be @ 


business, Saturday, May 5th for the summer season, ir 
Boros Moros, who is Musical Field Marshall to Nath in 
ston, Director General of Music, has completely recovered } 
tack of flu that laid him by the heels for nearly a week abl 
The illness was so serfous that for onee, the famous 
smile threatened to come off, : 


Felicia Sorel, famous danseuse who has been suppl 
units with marvelously well trained and beautiful girls 
next week for two months to be spent in touring Buropt 
for novelties and ideas for future Publix shows. 


Seek New Leaders 


To cover emergencies, as well 
as to discover and develop new 
stage-band personality leaders, 
two performances each week, in 
each Publix theatre, will be con- 
ducted by a member of the stage 
band selected by the leader. 


“Make the merchant want the 
window display so hard that he'll 
be willing to pay you money for 
it. Then you get a GOOD dis- 
play and you not only save passes, 
but have the satisfaction that 


comes from good work well 
done.” i 


